
B Æ R E D Y G T I G H E D P Å V I R K E R D E T
F R E M T I D I G E F Ø D E V A R E M A R K E D

N E P C O N M Ø D E D E N  8 .  N O V E M B E R 2 0 1 7

Oksekød og bæredygtighed



 20 års erfaring
 General Electric (Finans)

 GES (Investeringer)

 Maersk (Transport)

 Dansk Supermarked (Retail)

helene@regnell.dk           +4526176617                  www.regnell.dk

 Rådgiver om: 
 CSR og bæredygtighed i

praksis

 Bæredygtig
forretningsudvikling

 Løsninger på komplekse
udfordringer

 Partnerskaber

 Kommunikation
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Noteworthy trends in the market

• Demand for increased transparency:
• Traceability (Palm oil, Soy, Fair trade, Organic, Food safety)
• Animal welfare
• Open supplier lists

• Planetary and personal health:
• Less calories, no preservatives, natural, Organic etc.
• Food safety
• Anti biotics
• No meat, less meat, alternative protein sources

• Consumotionals:
• Emotions trump facts
• Social media is the only source of news

• Market reactions:
• Choice editing for convenience and Public Relations
• Competition for consumer attention/footfall



Sustainable Development Goals



Consumer choice and climate change
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Sources: 
Ivanova et al: Environmental impact assessment of household consumption
Davide & Tonini, DTU: Foodwaste prevention in Denmark 
Norden: A nordic strategy for collection, sorting, reuse and recycling of textiles


